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Answer all questions

1 Analyse two benefits to TC of marketing planning for the new range of chocolate bars.
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2 Analyse two benefits to TC of investing in artificial intelligence (AI) for human resource 

management (HRM).
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3 (a) Refer to Table 1.1. Calculate the acid test ratio.
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 (b) Refer to Table 1.1. Calculate the trade receivables turnover (days).
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 (c) Evaluate methods TC could use to improve liquidity.
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4 (a) Refer to Fig. 1.1. Calculate the expected monetary value (EMV) for the new factory in country 

M (option B).
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 (b) Evaluate whether TC should build the new factory in country M (option B).
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5 Evaluate the extent to which implementing total quality management (TQM) might reduce costs 

for TC.
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