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General Marking Guidance

e Allcandidates mustreceive the same treatment. Examiners must mark the
first candidate in exactly the same way as they mark the last.

e Markschemesshould be applied positively. Candidates must be rewarded
forwhat they have shown they can do rather than penalised foromissions.

e Examiners should mark according to the mark scheme not according to their
perception of where the grade boundaries may lie.

e Thereisno ceiling onachievement. Allmarks onthe mark scheme should be
used appropriately.

e Allthe marks onthe mark scheme are designed to be awarded. Examiners
should always award full marks if deserved, i.e. if the answer matches the
mark scheme. Examiners should also be prepared to award zero marks if the
candidate’sresponse is not worthy of credit according to the mark scheme.

e Where somejudgementisrequired, mark schemes will provide the principles
by which marks will be awarded and exemplification may be limited.

e Whenexaminers are in doubt regarding the application of the mark scheme
to acandidate’sresponse, the teamleader must be consulted.

e Crossedoutwork should be marked UNLESS the candidate hasreplaced it
with an alternative response.



Question

Using Extract A, calculate to two decimal places the
percentageincreasein GDP between2024 and 2025.Youare
advised to show your working.

Answer

Mark

1(a)

Knowledge 1, Application 2, Analysis 1

QS2 Calculate, use and understand percentages and
percentage change

Knowledge

Imark foridentifying any suitable formulae.g.:
Changein GDP x100 = percentage change
Original GDP (M

Application

Up to 2 marks for selecting the correct data:
$0.038 trillion (1) x100

$1.780 trillion (1)

OR

$1.818 trillion - $1.780 trillion (1) x100
$1.780 trillion U]
Analysis
I mark for calculating the percentage increase in GDP
=2.13%(1)

NB: If no working is shown, award marks as follows:
e Iftheanswergivenis 2.13% award 4 marks
e Iftheanswergivenis2.13 award 3 marks

(4)




Question Explain one disadvantage of using GDP as a measure of Mark
growth.
Answer

1(b) Knowledge 1, Application 2, Analysis 1
Knowledge

Imark foridentifying a disadvantage, e.g.:
e Doesnottakeintoaccount alleconomic activity (1)

Application
Up to 2 marks for contextualised answers, e.g.:
e 12% of Australia’s economic activity isunrecorded (1)
e Thiswouldbe $213.6bnin 2024/examplesinclude
cash-in-handjobs that do not pay tax (1)

Analysis
Tmark fordeveloping the disadvantage, e.g.:
e GDPisnotaccurate becauseitunderrecordsthe real
level of economic activity (1)

(4)




Question | Discuss the likely benefits of inorganic growth fora business such as
Nissin Foods wanting to enter the Australian market.

Indicative content

1(c) Indicative content guidance

Answers must be credited by using the level descriptors (below) inline
with the general marking guidance. The indicative content below
exemplifies some of the points that candidates may make but this
does notimply that any of these must be included. Otherrelevant
points must also be credited.

Knowledge, Application, Analysis, Evaluation - indicative content

e Bytaking overanother company the businessimmediately
grows in size withno need to wait for salesto increase
organically

e Thebusiness getsimmediate use of arival’s assets and
products, e.g. Nissin Foods now has a larger product portfolio
and the use of ABC Pastry’s suppliers and distribution network

e Thisincreases market share, which could help Nissin Foods to
continue to expand at home and overseas

e Increasinginsize canbring benefits from economies of scale,
which canreduce average costs

¢ Nissin Foods has taken over abusiness that complementsits
existing strengths

e Increasinginsize canincrease market powerwhich gives
greater control over prices and market trends such as the
demand for high-quality frozen foods

e However, organic growthis usually seen as lessrisky than
inorganic growth

e Many mergers and takeovers fail to deliver the anticipated
benefits because of culture clashes or communication
problems

e Organic growthislessrisky as the organisationis unchanged
with well-established systems and procedures that avoid this
risk

e Inorganic growth can be expensive and may stretchresources

e [tcanattractthe attention of the regulatory authorities




Level Mark | Descriptor
0 No rewardable material.

Levell 1-2 Isolated elements of knowledge and understanding - recall
based.
Weak orno relevant applicationto business examples.
Generic assertions may be presented.

Level 2 3-5 Accurate knowledge and understanding.
Applied accurately to the business and its context.
Chains of reasoning are presented, showing cause(s) and/or
effect(s) but may be assertions orincomplete.
An attempt at anassessmentis presented thatis unbalanced
and unlikely to show the significance of competing
arguments.

Level 3 6-8 Accurate and thorough knowledge and understanding,

supported throughout by relevant and effective use of the
business behaviour/context.

Logical chains of reasoning, showing cause(s) and/or
effect(s).

Assessmentis balanced, well contextualised, using
quantitative and/or qualitative information, and shows an
awareness of competing arguments/factors.




Question

Assess therole of the WTO in trade liberalisation.

Indicative content

1(d)

QS9 Interpret, apply and analyse informationin written, graphical and
numerical forms.

Indicative content guidance

Answers must be credited by using the level descriptors (below) inline
with the general marking guidance. The indicative content below
exemplifies some of the points that candidates may make but this
does notimply that any of these must be included. Otherrelevant
points must also be credited.

Knowledge, Application, Analysis, Evaluation - indicative content

e The WTO supervises world trading arrangements and trade
negotiations and promotes the benefits of free trade

e [thelpstoresolve disputes between governments such as the
Australian dispute with Canada over wine restrictions

e Countries aspiretojointhe WTO (164 at present) to help them
benefit from more trade liberalisation

e The WTO organises rounds of negotiations toincrease and
liberalise trade such as the Doha round

e Throughsuchrounds, reductionsintrade barriers are negotiated
and sointernational trade andin turn, globalisationincreases

e Disputes between member states are negotiated and settled to
remove barriers andincrease trade

e The WTO actively assists and encourages developing
economies tojoinand participatein trade talks with aview to
encouraging more trade and in turn economic development

e However,the WTO is perhaps not as effective asit might be

e [toftentakesalongtimetoreachasolutionoragreementin
disputes

e The Doharound collapsed after14 years

e Itcannotforce countriestoreduce trade barriers

e There are otherfactors that have done muchtoincrease trade
liberalisation such as the expansion of trading blocs which has
done muchtoliberalise trade and that has not involved the WTO

e Increasing globalisation goes hand-in-hand withincreasing
international trade and is driven by arange of factors, social,
political and cultural as well as economic

e Bettercommunications andinfrastructure have encouraged
trade without the help of the WTO

e The WTOisjust one of several factorsresponsible fortrade
liberalisation

¢ Nevertheless, itisanimportant contributorto trade liberalisation




Level

Mark

Descriptor

A completelyinaccurate response.

Levell

1-2

Isolated elements of knowledge and understanding - recall
based.

Weak ornorelevant applicationto business examples.
Generic assertions may be presented.

Level 2

3-4

Elements of knowledge and understanding, which are applied to
the business example.

Chains of reasoning are presented but may be assertions or
incomplete.

A generic or superficial assessment is presented.

Level 3

5-8

Accurate knowledge and understanding, supported by relevant
and effective use of the business behaviour/context.

Analytical perspectives are presented, with developed chains of
reasoning, showing cause(s) and/or effect(s).

An attempt at anassessmentis presented, using quantitative
and/or qualitative information, though unlikely to show the
significance of competing arguments.

Level 4

Accurate and thorough knowledge and understanding,
supported throughout by relevant and effective use of the
business behaviour/context.

A coherent and logical chain of reasoning, showing cause(s)
and/or effect(s).

Assessmentis balanced, wide ranging and well contextualised,
using quantitative and/or qualitative information and shows an
awareness of competing arguments/factors, leadingto a
supportedjudgement.




Question

Assess the benefits for Australian businesses of membership of ECTA.

Indicative content

1(e)

QS9 Interpret, apply and analyse informationin written, graphical and
numerical forms.

Indicative content guidance

Answers must be credited by using the level descriptors (below) inline
with the general marking guidance. The indicative content below
exemplifies some of the points that candidates may make but this
does notimply that any of these must be included. Otherrelevant
points must also be credited.

Knowledge, Application, Analysis, Evaluation - indicative content

e Atradingblocisagroup of countries with some form of trading
agreement betweenthemselves

e Trading blocs may be based onfree trade or preferential
trading agreements and reduced protectionism

e ECTAis growingandoverthree years trade hasincreased to
$24bn

e Australianbusinesses should find it easierto accessIndia’s
markets as trade restrictions have been eased thusincreasing
potential sales and revenues

e Australian exports have continuedtorise in areas such as metal
ores and wood products

e Businesses may be able toimportraw
materials/components/products and services more cheaply
from fellow members, thus reducing their costs which may give
them a competitive advantage

e Freetrade orfewertrade restrictions should cause economic
growth as prices fall (reflecting reduced costs), thisincreases
disposable income andincreases overalldemand forlocal
businesses

¢ However,domestic industries will have lost some of their
protective tariffs and barriers, meaning they are now relatively
more expensive and less competitive

e Low-costmanufacturing basesinIndia may find it easierto
penetrate Australian markets and provide competition for
domestic businesses

e Increased competition fordomestic producers may meana
drop in sales causing adrop in profits

e Nevertheless, it seemsthat so far, ECTAhas beenasuccessfor
Australian businesses




Level

Mark

Descriptor

A completelyinaccurate response.

Levell

1-2

Isolated elements of knowledge and understanding - recall
based.

Weak ornorelevant applicationto business examples.
Generic assertions may be presented.

Level 2

3-4

Elements of knowledge and understanding, which are applied to
the business example.

Chains of reasoning are presented but may be assertions or
incomplete.

A generic or superficial assessment is presented.

Level 3

5-8

Accurate knowledge and understanding, supported by relevant
and effective use of the business behaviour/context.

Analytical perspectives are presented, with developed chains of
reasoning, showing cause(s) and/or effect(s).

An attempt at anassessmentis presented, using quantitative
and/or qualitative information, though unlikely to show the
significance of competing arguments.

Level 4

Accurate and thorough knowledge and understanding,
supported throughout by relevant and effective use of the
business behaviour/context.

A coherent and logical chain of reasoning, showing cause(s)
and/or effect(s).

Assessmentis balanced, wide ranging and well contextualised,
using quantitative and/or qualitative information and shows an
awareness of competing arguments/factors, leadingto a
supportedjudgement.




Question

Evaluate the impact oninternational businesses of movementsin
exchangerates.

Indicative content

QS9 Interpret, apply and analyse informationin written, graphical and
numerical forms.

Indicative content guidance

Answers must be credited by using the level descriptors (below) inline
with the general marking guidance. The indicative content below
exemplifies some of the points that candidates may make but this
doesnotimply that any of these must be included. Otherrelevant
points must also be credited.

Knowledge, Application, Analysis, Evaluation - indicative content

An exchangerateis the price of one currency expressedin
terms of another

Movementsin exchange rates canbeimportant for businesses
thatimport orexport because currencies need exchanging for
trade to take place

Exchangerates are volatile and change constantly

Changesin exchange rates may create uncertainty and make
the difference between making a profit oraloss

MNCs that trade in many different countries need to exchange
currencies constantly are particularly prone to this
Appreciation of a currency is usually seen as being bad for
exporters and good forimporters

Businesses that import raw materials are likely to see afallin
costs of production

Depreciation of a currency is usually seen as being good for
exporters and bad forimporters

Businesses that import raw materials are likely to see arise in
costs of production

In Japan, depreciation of the yen has had a negative impact on
households as the price of energy and food increases, they
may cut down spending onimports frominternational
businesses

Conversely, Japanese businesses that export or run tourist
businesses will benefit

However, the impact of exchange rates depends on by how
muchrates change and forhow long

PED isimportant, energy costs and essential raw materials
such as steeltend to be price inelastic and may increase
production costs forinternational businesses such as Toyota
and Mitsubishi making them less competitive in global markets
Otherinternational businesses may have more price elastic
inputs and switchto a cheaper substitute

Some businesses may not be too badly affected as they may
be able toincrease prices to coverincreased costs




Businesses such as Apple have products that are likely to be
price inelastic and many of its customers will continue to
purchase evenif the price increases

Other considerations may be more important than movements
in exchange rates such as ease of doing business,
infrastructure, political stability, supply chain constraints, level
of competition

These problems may be more important than those caused by
exchange rate fluctuation depending on the nature of the
product or business

Level

Mark

Descriptor

No rewardable material.

Levell

1-4

Isolated elements of knowledge and understanding.
Weak ornorelevant application of business examples.

An argument may be attempted but will be generic and fail to
connect causes and/or consequences.

Level 2

5-8

Elements of knowledge and understanding, which are applied to
the business example.

Arguments and chains of reasoning are presented but
connections between causes and/or consequences are
incomplete. Attempts to address the question.

A comparisonorjudgement may be attempted but it will not
successfully show an awareness of the key features of business
behaviour or business situation.

Level 3

9-14

Accurate knowledge and understanding, supported by relevant
and effective use of the business behaviour/context.

Uses developed chains of reasoning, so that causes and/or
consequences are complete, showing an understanding of the
question.

Arguments are well developed.

Quantitative and/or qualitative informationisintroducedin an
attempt to supportjudgements, a partial awareness of the
validity and/or significance of competing arguments and may
lead to a conclusion.

Level 4

15-
20

Accurate and thorough knowledge and understanding,
supported throughout by relevant and effective use of the
business behaviour/context.

Uses well-developed and logical, coherent chains of reasoning,
showing arange of causes and/or effect(s).

Arguments are fully developed.

Quantitative and/or qualitative informationis/are used well to
support judgements. A full awareness of the validity and
significance of competing arguments/factors, leading to




balanced comparisons, judgements and an effective conclusion
that proposes a solution and/orrecommendations.

Question

Evaluate whether economies of scale are necessary for aninternational
business to succeed.

Indicative content

QS9 Interpret, apply and analyse informationin written, graphical and
numerical forms.

Indicative content guidance

Answers must be credited by using the level descriptors (below) inline
with the general marking guidance. The indicative content below
exemplifies some of the points that candidates may make but this
does notimply that any of these must be included. Otherrelevant
points must also be credited.

Knowledge, Application, Analysis, Evaluation - indicative content

e Economiesof scale arereductionsinlong-run average costs
brought about by increasing output

e Theycanbe crucialif abusinessis to succeedininternational
markets where thereis alot of competition

e Areductionin AC enables abusiness to gain a competitive
advantage because price can be lowered while maintaining
profit margins to gain sales and market share

e Asabusiness growsinsize, it becomeslessvulnerable to
external threats, such as hostile takeover bids. This is one of the
key benefits of economies of scale to industries asithas a
positive effect onthe company’s share price, as well as their
ability to raise new financing

e Economiesof scaleleadtoincreased profits, generating a
higherreturn on capital investment and providing businesses
with the platformto grow

e Thisisclearly animportant factorforBYD whose cars canbe sold
formuchless thanits Europeanrivals

e [thasalsogainedalarge share (overa third) of China’s domestic
market

e However, thereis a dangerthat abusiness like BYD may gettoo
big and beginto experience diseconomies of scale

e Businessesbeginto sufferfrom poorcommunicationwhenit
becomes more difficult to coordinate alarge organisation and
to monitor the productivity and quality of thousands of
employees, leading to inefficient production processes and
rising AC

e Some businesses succeed because they remain smalland focus
on other objectives to achieve a competitive advantage




Costisnotamajor concern, but quality, design and customer
satisfaction are the key to customer satisfaction and sales

Such businesses occupy a global niche

Lululemon and Arc'teryx are clearly successful on a global scale
and have successfully penetrated the Chinese market despite
theirhigh prices

Theirsuccessis based on superior quality and a cherished brand
image that consumers wish to be part of

Although, they cannot compete with the mass market brands
such as Nike, profit margins are likely to be much higher

Alack of direct competitionreduces oreliminates the need to
be price competitive and drive costs down

Nevertheless, even asmall global business will attempt to keep
costs downwhere possible and economies of scale are possible
forsmall global businesses like Arc'teryx as they expandinto
other markets

Forlarge, truly global businesses, economies of scale are very
important and without them, as many European car
manufacturers are finding out, competing against the likes of
BYDis very difficult




Level

Mark

Descriptor

No rewardable material.

Levell

1-4

Isolated elements of knowledge and understanding.
Weak ornorelevant application of business examples.

An argument may be attempted but will be generic and fail to
connect causes and/or consequences.

Level 2

5-8

Elements of knowledge and understanding, which are applied
to the business example.

Arguments and chains of reasoning are presented but
connections between causes and/or consequences are
incomplete. Attempts to address the question.

A comparisonorjudgement may be attempted but it will not
successfully show an awareness of the key features of business
behaviour or business situation.

Level 3

9-14

Accurate knowledge and understanding, supported by
relevant and effective use of the business behaviour/context.

Uses developed chains of reasoning, so that causes and/or
consequences are complete, showing an understanding of the
question.

Arguments are well developed.

Quantitative and/or qualitative informationisintroducedinan
attempt to supportjudgements, a partial awareness of the
validity and/or significance of competing arguments and may
lead to a conclusion.

Level 4

15-20

Accurate and thorough knowledge and understanding,
supported throughout by relevant and effective use of the
business behaviour/context.

Uses well-developed and logical, coherent chains of
reasoning, showing arange of causes and/or effect(s).

Arguments are fully developed.

Quantitative and/or qualitative informationis/are used well to
support judgements. A fullawareness of the validity and
significance of competing arguments/factors, leading to
balanced comparisons, judgements and an effective
conclusionthat proposes a solution and/orrecommendations.




